


ooked and never eaten raw, the plantain, also

known as el pldtano, resembles a large, green

banana. But it’s not green with envy, because
the plantain has many uses and is grown widely
in a number of tropical climates.

Native to India, plantains are a vegetable dish in
most cuisines of Latin America and Africa. They're even
sometimes referred to as “the potato of the Caribbean.”

The plantain is peeled before cooked. It is commonly
sliced, flattened and fried for tostones. Or, it's mashed
and cooked with garlic for fufii, mangu, or mofongo—
which is extremely popular in Puerto Rico.

A very ripe plantain can be sautéed in butter and
fried or spiced to make an exotic dessert. Plantains
are most commonly used as a side dish, but can also
be found as an ingredient in soups and stews, and
even as a popular snack in the form of chips.

Plantains contain no cholesterol or sodium, are
low in fat and provide an excellent source of dietary
fiber. Now, let’s see a banana do all that!

Here is a delicious s:de drsh recrpe.
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Dear Readers, Friends and Colleagues,

When we opened our agency nearly 18 years ago, the number of corporations involved in catering and
selling to the Hispanic consumer segment pales in comparison to today’s level of interest and participation.
In the same way, the number of ‘myths’ and misperceptions about the market itself have also been reduced.
But there is still so much work to be done by all of us involved in Hispanic marketing.

1t is with this purpose that our cover article deals with putting texture and numbers around the burgeoning
Hispanic Middle Class: to keep busting myths and to continue educating Corporate America about the growth,
prosperity, potential and viability of the Hispanic consumer segment. It is a wonderfully American story. We
hope you enjoy and learn from it. Also inside this edition of The Neticias, you will learn how a fully integrated
Hispanic communications initiative resulted in a program that is far more valuable than the sum of its individual
parts. Or, how for one of our clients, looking out for the well-being of their customers is not just a good thing
to do, but good business as well. And, yes, you will find even more of these ‘culturally rich’ tidbits that are
peppered throughout The Noticias.

Qur list of subscribers to The Noticias continues to grow! To those of you who have taken the time to pass

on your copy, to refer a friend, or to request being put on the mailing list—;gracias! We assure you that we

continue working to produce an informative, helpful, useful tool for you with this newsletter. And, for those
of you who wish to subscribe, drop us an e-mail by visiting our website (www.lopeznegrete.com). If you haven't
visited our (award-winning) website recently, check it out...it’s better than ever!
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Alex Lapez Negrete Cathy Lopez Negrete
President/CEO Executive Vice President/CFO

Saludos,






